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	Name of the company 

	Dexelance S.p.A.

	What are the key qualities your company has? 

	Dexelance is a distinctive group in the design, lighting and high-quality furniture sector, with the clear mission to “craft design for excellence” and where each brand can boost its competitive strength while maintaining its identity and entrepreneurial spirit. The Group counts today 11 companies and 14 brands and, since its foundation in 2015, has recorded at least one new acquisition per year and almost double average organic growth compared to the reference Core High-End Furnishing market. The Dexelance products are sold all around the world and the Group boasts a strong positioning in contract projects for the most relevant end-markets (retail, residential and hospitality).


	What prompted your company to go public? 

	The IPO was the plan since the launch of the project by the initial club of investors. Dexelance aims at strengthening its positioning as a reference player in the world of furniture worldwide and the IPO has been a terrific opportunity for higher visibility for all the brands, as well as a direct access to the capital market, which is key in pursuing a recurrent M&A growth strategy. 



	What were the main challenges along the road to becoming public?

	We started studying the IPO back in 2019, but then Covid19 came along. Despite the furniture industry has to some extent benefited from the pandemic context, so the business was running smoothly, after-Covid capital market conditions have been challenging and getting the right timing forced us to stand ready and accurately find the “proper window”, adjusting the offer to find the correct balance between investors’, shareholders’ and company’s perspective.



	What have been the key benefits (for your company) of going public?

	Higher visibility for all Dexelance brands, as well as for the Group strategy and model as a whole, more structured governance and internal processes, feedback and learning opportunities from investors and capital market actors.



	After going public, what reactions have you had from investors, customers, employees, etc.?

	Very positive word-of-mouth at all levels: many companies talk about going public in Italy, but getting it done is never easy. Having kept the promise helped us to reiterate the soundness and continuity of the project, coupling the management team’s credibility towards all existing stakeholders and, more importantly, towards target entrepreneurs and companies.




	What experience/advice would you want to share with companies that are thinking of going public?

	Going public is a process that takes time and effort, make sure to set up a team that can move agilely and support change of directions when needed. Communicate effectively internally, as coherence and collaboration are key when the company is in the middle of something as extraordinary as becoming listed is.



	Where do you see yourselves in 5 years? 

	Dexelance can truly be a reference player in this industry, by bringing together a multitude of extraordinary brands and entrepreneurs under a common umbrella that is working to help them to increase market share and accelerate growth. The market is hyper-fragmented and many companies struggle to keep the pace and to make the right investments. The combined effort of organic synergies and new acquisitions can lead us to double the size in the medium-term.



	Have you had any assistance from the European Union, e.g. funding projects, etc. 

	No, we didn’t.



	If you had 3 wishes: What should the EU be doing to encourage more SMEs to go public? What should the EU be doing to provide ongoing support for listed companies?  

	Incentives for investments in SMEs, which could support the after-IPO trading volumes and prices for companies which clearly have lower liquidity and attractivity with respect to blue chips and, as far as possible in respect of reliability and fairness principles towards to the market, softer and more homogeneous listing requirements, which is something the EU is indeed already working on.
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